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Weekly Notes 
Advertising in the Economic 

Circuit 

I IT T S lucky that the Indian Society 
of Advertisers could get Shri A 

D Shroff' to present their case and 
help them in getting full value for 
their money on what they spend on 
advertising. But it would he to the 
good of all the parties concerned if, 
as the President of the Indian Soci
ety of Advertisers, Shri Shroff is able 
to knock some sense into al l of them, 
the parties concerned being the 
advertisers, newspapers and periodi
cals and businessmen in general. He 
made a line beginning when he said 
in his presidential address that 
" there exists, even in the highest 
quarters, a great deal of misunder
standing and misconception about 
the role of advertising in the econo
mic circuit of production, selling 
and consumption." But if one may 
be permitted to enter a caveat, Shri 
Shroff is anticipating too much in 
going straight on to the role of 
advertising in the economic circuit, 
without first making it clear to the 
advertisers themselves that advertis
ing has to get into the economic 
circuit which it cannot do unti l first 
r id of its embroidering.. If he suc
ceeds in doing that, he wil l help the 
press, incidentally, in ridding itself 
of a lot of incubus, such as a i l ing of 
views of tile advertisers and publish
ing muck in general. To repeat, it 
would lie good for all concerned, it 
some of the advertisers looked more 
to the selling of their product than 
to mollifying their own amour pro-
pre. 

After the ground has been thus 
cleared, the next step for putting 
advertising into the economic circuit 
of production, selling and consump
tion would be synchronising adver
tising wi th selling. In this, Indian 
enterprise has been conspicuously 
lacking. 

Advertisers have certainly tin1 

right to demand that they should 
get full value for their money and 
to see to it that the cost of adver
tising bears a raesonable relationship 
to the cost of production and cost 
of selling. Apart from the important 
role of advertising in promoting 
cheaper production by securing wider 
and quicker distribution of goods 
anxi helping mass production gen-
early, Shri Shroff has also to per-
made the Indian business fraternity 
that advertising is not merely a friend 
in fair weather, that it has also an 

important role to play in keeping 
up business moral eand confidence. 
There is a disposition even among 
those who should know better to 
regard advertising merely as an orna
ment, wi th the result that advertis
ing budgets are inflated in times of 
prosperity when selling is not a 
problem, and are the first to get the 
cut at the slightest sign of a reces
sion, precisely when a bolder policy 
can help such a lot in beating the 
insipiEnt recession off".or at least in 
modifying its incidence. 

Shri Shroff is on firm ground in 
pointing out to the newspapers the 
leeway they have to make up in ex
panding sales and making more 
people read papers. On the ques
tion of rates also, he has entered a 
timely protest against the fashion of 
going tor all-India circulation. Had 
the warning against forced com
bined rates ' come earlier from pro
per quarters, the evil could have 
been nipped in the bud. But adver
tisers do not always apply the check 
they can by the exercise of greater 
discrimination in what some of them 
still regard as patronage.. Otherwise, 
how else account for the spate of 
supplements? 

First Consignment of Russian Oil 

T H E arrival of the first consign
ment of oil from Rumania 

revives the forgotten episode of 
Russian oil which used to come fit-
fully before the" war but when it was 
on sale, used to bring down prices 
temporarily. It never constituted a 
serious threat to the other oil sup
pliers but provided some fun to lucky 
motorists who could occasionally 
pick up oil a few annas less per 
gallon, but only occasionally. When 
the war came, the Western India 
O i l Distributing Company which 
imported and distributed Russian 
oil naturally had to suspend opera
tions. It disappeared from the 
public eye but did not altogether 
go out of existence. The few oil 
installations it had were taken over 
by the Government " for the dura
tion " and earned good rent, its 
pumps were dismantled but some 
of the pumps sites were retained; 
part of the storage tanks were taken 
over by the Government and let out 
to the other oil companies. The 
organisation was not however wound 
up and it has recently been revived. 
The company has been reconstituted 
and strengthened, its storage and 
distribuiton facilities made fit to 
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receive oi l . 
The present consignment has been 

made possible by the newly conclud
ed trade agreement with Soviet 
Russia which mentions petroleum 
products among permissible items of 
import. The payment arrangements 
in this agreement provide for settl
ing of accounts through sterling. 
Existing agreements wi th the o i l 
companies however also eliminated 
the payments problem, since their 
heavy investments in refineries are 
an automatic set off against dollar 
payments for oi l imports, if any. 

There is little scope for much 
speculation. however, regarding a 
possible change in the oil situation 
in the country, following supplies 
lroni a hitherto untapped source. 
The annual imports from Soviet 
Russia are not expected to exceed 
3,000 to 4.000 tons as against a total 
import of petroleum products of 3½ 
mill ion tons, say, in 1951. 

Second Sugarcane Estimate 

A small increase, of 2.2 per cent 
in current year's sugarcane produc
tion over the last year, despite a 
decline of 3 per cent in the acre-
age, is reported by the All-India 
Second Estimate of Sugarcane. The 
acreage has gone clown from the 
last year's 4.228 million to 4.101 
million while production of sugar
cane, in terms of gur, is estimated 
to have gone up from 4.99 million 
tons to 5.10 million tons. 

This improvement is reported in 
spite of the loss suffered by harvests 
in Bihar due to bad weather condi
tions and loss to crops in Arcot Dis
trict of Madras clue to untimely 
rains. The major factor accounting 
for the net increase is the good har
vest in UP, Madras and Anclhni. 

The estimate does not cover the 
entire area sown to the sugarcane 
crop and only covers the period upto 
the middle of October. 

State Corporation Shares 
Oversubscribed 

I T was only in the fifth year of its 
working, 1952-53, that the Indus

trial Finance Corporation could earn 
enough to be able to pay to its share
holders the minimum dividend of a 2¼ 
per vent, without subvention from 
the Central Government. Bonds of 
the Corporation carrying interest at 
3¼ per cent have also been issued. 
The total now amounts to Rs 7,81 
crores, including Rs 2 crores sold 


